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The internet is a vernacular medium of great demographic complexity due to its near 

ubiquity. Museums and cultural institutions have a difficult time adapting to the 

expectations of online audiences as they see conflicting interests between their 

museological missions and the audiences’ needs. As the internet develops as a cultural 

platform, it has become imperative to understand positioning, practices and approaches 

by cultural products in the Internet, from the perspective of the cultural institution and the 

internet audience. In examining the cultural offer by established institutions and contrasting 

it with new cultural products bespoke to the online medium, we start to understand the 

nature of this dissonant relationship. 

 
Pedro Costa Coitinho is a University of the Arts London graduate interested in our transition into 
Digital Cultures and its manifestation in art, design and society. 
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According to former Smithsonian Secretary Wayne Clough, “the physical museum offers 

visitors the opportunity to experience the real object and share their impressions with 

family and friends. Digital access can then provide limitless opportunities for engagement 

and lifelong learning.”  Open F|S is a free public platform that anyone can use to explore 

and download high resolution images of more than 40,000 artworks from the 

Smithsonian’s museums of Asian art – the Freer Gallery of Art and Arthur M. Sackler 

Gallery.  Most artworks have never been seen by the public and open access allows for 

free non-commercial use without copyright restrictions.  This session focuses on new 

initiatives Freer|Sackler Education is developing using Open F|S and the Smithsonian X 

3D website and how our audiences, especially K-12 students and teachers, are using 

these sites in innovative ways.   

 
Elizabeth K. Eder, Ph.D. serves as Head of Education at the Freer Gallery of Art and Arthur M. 
Sackler Gallery. Responsible for the overall planning, direction and management of education 
programs and activities for docents and volunteers, K-12 learning, online education, and visitor 
experience.  Faculty of the Johns Hopkins University Master’s Program in Museum Studies. 
Rachel Trinkley is Manager of K-12 Learning at the Freer and Sackler Galleries. She oversees 
all programming for schools and teachers, and aims to develop curious, thoughtful learners. 
Before coming to the Smithsonian, Rachel spent six years at the Columbus Museum of Art in 
both the curatorial and education departments.  
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Museari (Museu de l'Imaginari) is a new concept of museum, an initiative of two university 

teachers. It is an online museum and offers free access on its contents. It aims to educate 

and inform visitors in the line as ICOM proposes. Its contents highlights the defense of 

Human Rights, especially sexual diversity, supporting the LGBT groups demands. It 

introduces also an area of research on arts education and history. The methodology used 

for this analysis is the qualitative method of case studies. The research focuses on 

personal narratives, particularly on these called auto-ethnographies. The creators of 

Museari are who expose their main approaches, aims and interests during the founding 

story of this virtual institution for culture and education. The research underlines that there 

are not any previous initiatives for reference. Another feature that defines Museari is its 

great ability to impact on the social networks. The Museari model combines permanent 

collection with temporary exhibitions, interacting with the public and offering educational 

activities for schools. 

 
Ricard Huerta is assistant professor of Arts Education in the University of Valencia (Spain). 
Director of the Institute of Creativity and Educatieve Innovation. Head Editor of Educación Artística 
Revista de Investigación and Director of the Art Education and Museum Marketing Master. Head 
of the Research Group CREARI. Member of OEPE and founder of Museari. 
Germán Navarro is assistant professor of History in the University of Zaragoza (Spain). Director 
of the Medieval History Department and Head Editor of the journal Aragón en la Edad Media. 
Member of Lambda (LGB Collective) and Crónicas de la Diversidad (LGTB Peruvian Journal). 
Adviser of the Valencia Silk Museum and founder of Museari. 
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Most museums agree that digital education and outreach initiatives can help them better 

achieve their missions, increasing accessibility and promoting inclusion amongst a range 

of audiences. But no two museums are alike, and each must define for itself effective 

strategies to reach non-traditional audiences when ‘doing digital’. In order to succeed in 

these endeavours, museums must be able to align these strategies with available 

resources. This paper will tackle issues faced by smaller institutions in developing 

technology-enhanced education and outreach activities, including budgets, staffing, 

technological infrastructures and copyright/IP limitations. It will address the critical 

questions institutions should ask about digital initiatives and discuss prioritization 

strategies for museums with limited resources. Presenting experience from the Digital 

Repository of Ireland, a national trusted digital repository for humanities and social 

sciences data, it will show how a well-implemented digital preservation programme is 

essential to supporting museum staff in the development of digital environments. Arguing 

that any such programme must be underpinned by the digital literacy of staff working with 

digital education and outreach programmes, it offers practical advice for staff in smaller 

museums to effectively advocate for ‘digital’ within their institutions. 

 
Frances Narkiewicz currently serves as Programme Manager for the Digital Repository of Ireland, 
overseeing the development of a €5.3 million-funded national infrastructure for the preservation of 
humanities and social science data. She has ten years further experience managing all things 
digital in a (smaller) national museum in Dublin, Ireland. 

 
 
 
 
 
 
 
 
 
 


